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Reflections on Communication and Sport
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Reflections on Communication and Sport
1. As a result of increased DVR technology and multiple televisions in the home, what are members of a household able to do—and why might be this be good, according to the author? Yet, what “lost opportunity” does it also represent?  
Multiple television sets at home have created an environment where every individual watches what they desire based on their interests. They do so at their convenience. Gantz (2012) says that it is essential since it allows family members to view what they want, thereby reducing conflicts in the household.  For instance, some family members enjoy sports, while others enjoy music. With one set at home and music corresponds with sports, there is significant strife resulting from annoyed members and destroyed relationships. However, it is not all good. Watching television together is a communal experience that builds relationships in the family through connecting. 
2. In the workplace: Summarize the upsides and downsides of digital access to sports action for employers. 
Shared sporting activities in workplace such as watching sports in television together and sports pools create a sense of purpose among employees and build morale among managers and senior leadership, which may be hard to develop in other circumstances. On the other hand, it may lead to decreased productivity. Watching sports is a fun activity which can be utilized during leisure time, but not working hours. Time is being spent on sports at the cost of productivity, leading to worry among managers which can lead to restrictions to employees.  
3. Fantasy sports: What is “central,” according to the author, and what is fantasy sport participation not really about? 
Competition is central, according to Gantz (2012). Fantasy is not really about self-expression since players in sports establish their extensive profiles, and portray their winnings and their teams depending on individual preferences. Additionally, determining the selection of players is through real-sport favorites. They are benched when they are against the team. Teams do not reinforce the individual’s ‘fanship’ and social change, but their outcomes and winnings. 
4. Describe what data tells us about the “lifespan” of fanship. 
Watching television is a shared activity that boosts “fanship”. It does not interfere with marriage or family life. According to Gantz (2012), research showed that spouses learn to accommodate one another through supporting their interests, making them stay home even on weekends. Through the sharing of interests, there is the creation of a stronger bond and brings the family closer. Also, no man is an island. People enjoy watching sports together, boosting their fanship. Fans have learned to integrate their passion with family and friends, at homes and workplaces. 
Sport Fandom in the Digital World
1. List Wann’s eight common motivations for becoming a sports fan. 
· Group affiliation
· Family
· Aesthetic
· Self-esteem
· Entertainment
· Escape
· Eustress
· Economics
2. What is eustress? 
Eustress is an optimistic type of stress which stimulates and energizes a sports fan via the nervousness created by anxiety on whether their team will be winners or losers (Pegoraro, 2013). 
3. Describe what early research tells us about the different reasons fans use message boards and team websites versus why they might turn to social networking tools such as Twitter. 
Message boards and team websites were used by fans to gather information on the teams they supported and to create an interactive platform with other fans (Pegoraro, 2013). Subscribers to these platforms not only gather information but also spent time on them to make more posts compared to nonsubscribers. Social networking sites such as twitter allow for affinity with an athlete in a given sport through following them. 
4. Fans use four general strategies to preserve self-esteem, according to the reading. What are BIRG, CORF, COFF, and blasting? 
BIRG is a short form for basking in reflected glory. It involves wearing uniforms branded the team fans’ support. CORF is cutting off reflected failure. It is a practice where fans retreat after the teams they support loss since they do not feel comfortable relating to a losing team. COFF means cutting off failure. It is a practice where fans of winning teams celebrate with moderation out of an awareness that their team may lose in the future.  Blasting involves pouring scorn to losers, especially their fans (Pegoraro, 2013). 
5. What is meant by the term “parasocial interaction”? 
It is the interaction between fans and media personalities in a way that relates to that of acquaintances (Pegoraro, 2013). It resembles social interactions, and it happens mostly through Twitter. Personalities in media and sports create social intimacy with their fans through “parasocial interaction.”  
Family (Sports) Television
1. According to scholar David Morley, what basic factors must be considered when thinking about the way television is consumed in the home? 
Fundamental factors that must be considered include family responsibilities, household preferences, gender, and power. 
2. Describe one basic difference in the ways women and men interact with mediated sports, according to studies that have been conducted. 
Men spend more time on a television set during sports while women rarely follow up a sport throughout the season or support their female athletes as fans. It makes sports a leisure activity for men (Hardin, 2014). 
3. What general conclusion did the author reach about how we might view male sports consumption versus female sports consumption?
Sports have been viewed as a masculine affair over time, and when women watch sports, it is viewed as challenging social norms. 
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